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PHASE |, PHASE II, & FINAL PHASE
CAMPAIGN HIGHLIGHTS

Live Dates: 7/23/2020 - 11/3/2020

TELEVISION:

67.6M

IMPRESSIONS

SOCIAL:

10.1M

IMPRESSIONS

RADIO:

20.4M

IMPRESSIONS

™

IMPRESSIONS

123.9M

TOTAL
CAMPAIGN
IMPRESSIONS

DIGITAL:

13.9M

IMPRESSIONS

PRINT:

4.8M

IMPRESSIONS




PHASE |
PRIMARY CAMPAIGN HIGHLIGHTS
ENGLISH & SPANISH

Live Dates: '7/23/2020 - 8/11/2020

1 18.9%

43K

ENGAGEMENTS
134% > AVG.

y 8% 239K

m INCREASE IN PAGE

FOLLOWERS
215% > AVG.

PAGE FOLLOWS
6400% > AVG.

IMPRESSIONS

FACEBOOK INSTAGRAM TWITTER

TOTAL CAMPAIGN IMPRESSIONS: 900K



PHASE Il
CAMPAIGN HIGHLIGHTS

Live Dates: 9/21/2020 - 11/3/2020

DIGITAL: SOCIAL:

7.7M 2.2M DAY

IMPRESSIONS IMPRESSIONS IMPRESSIONS

RADIO: STREAMING PRINT:
RADIO:

yAlY 17M 170K

IMPRESSIONS IMPRESSIONS

IMPRESSIONS

TOTAL CAMPAIGN IMPRESSIONS: 20.2M



PHASE Il
SPANISH CAMPAIGN HIGHLIGHTS

Live Dates: 9/21/2020 - 11/3/2020

TELEVISION: DIGITAL:

714K 17.5K

IMPRESSIONS IMPRESSIONS

RADIO: PRINT:

N3K 90K

IMPRESSIONS IMPRESSIONS

TOTAL CAMPAIGN IMPRESSIONS: 934.5K



FINAL PHASE
CAMPAIGN HIGHLIGHTS

Live Dates: 10/12/2020 - 11/3/2020

TELEVISION: SOCIAL: PRINT:

64.6M 7.27M 4.64M

IMPRESSIONS IMPRESSIONS IMPRESSIONS

RADIO: DIGITAL: OOH:

11.1IM 6.19M 3.4M

IMPRESSIONS IMPRESSIONS IMPRESSIONS

TOTAL CAMPAIGN IMPRESSIONS: 97.2M



FINAL PHASE
SPANISH CAMPAIGN HIGHLIGHTS

Live Dates: 10/12/2020 - 11/3/2020

TELEVISION: PRINT: OOH:

965K 77K 3.6M

IMPRESSIONS IMPRESSIONS IMPRESSIONS

RADIO: DIGITAL:

146K 47.1K

IMPRESSIONS IMPRESSIONS

TOTAL CAMPAIGN IMPRESSIONS: 4.8M
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